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  EB006 |�}�~��  2008-2009 �������������+������|�}  ���
 2.0 �  ��� ���  91 |�}�� �  70 �������  2009 � 1 �  ���
 �	�  ��������� (RMB) 7500 ��������� (RMB) 7000 
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2009 � 1 ��¥������������+� ����¦�¤ 2805 §�¨���������������©�ª�«�~�¬�­�§�®�¯�°+±
² ®	³+´�µ�¶�® 7 ·�µ�¶�®	¸�¹�����®���º�»+´�®�¼ 8 �+��®	½�¾�¿�®	À�Á�Â�®	��Ã���§�¨  
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a�b�c
2009 d 1 e�f�g�h�i�j�k�l�m n�o�p�q�r 312930 s�t�u�v g�h�i�jwn�x�y f�g�h�i�j�k�l

m�q�z�{�|�o�p�q}n�~���������� t  

 ��� l�m������wg�h�i�j�k�l�m n������	t ��������� 2002 d}f  2006 d 10 e���� h������������� ������� �
HMIN � t a�b 2008 d����� �¡}f ��� l�m�¢ £w¤Si�¥�¦}§'¨	h�©�ª�«�¬�­��}n'®w¯wf

��¨ h 100 °�±�­��}f�²�³}§ 500 ° � l�m	t  

 ��� � 2009 d���´�µw°�¶�·w¸�¹�fSº�» ¼�½}¶�·�¾�¿�l�m tW¾�¿�l�m���À�Á � g�Â�Ã�«�Ä}n�¶�·�l
m	t 2008 d ��� ½�Å�Æ 200

� Ç m f 2009 d�È�É 160
� Ç m f c 2011 d�È�É�Ê�ÈwÅ 1000

� Ç m t  

 Ë�Ì�Í�Î�Ï h ��Ð È�Ñ}Ò�g�h�Ó�m�Ô�� Ò�i�j�k�l�m	Õ�Ö�×�Ø f�Ù�Ú}§�g�h�i�j�k�l�m���Û�Ü�Ý}Ò
i�j�k�l�m�Þ�ß�à�Ñ}Ò�á�â���Û	ãS{ 15

� ©�ª�ä�¯�å�æ	t  
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ë�ì�íïî�ð�ñ�ò�ó�ô�õ�ö�÷�ø�ù�ú
û üýû i�j�k�l�m�À�þ
û üýû üýû i�j�k�l�m�À�þ
û üýû üýû i�j�k�l�m�ÿ��
û ü � g�h�i�j�k�l�m��������
ë�	�íïî�ð�ñ�ò�ó�ô�õ�
�����

� üýû g�h'¬���l�m�æ�����Ü�Ý
� üýû üýû g�h'¬���æ�����Ü�Ý
� üýû ü � g�h�l�m�æ�����Ü�Ý
� ü � g�h�i�j�k�l�m�����Ü�Ý
� ü � üýû g�h�i�j�k�l�m�����Ü�Ý
� ü � ü � g�h�i�j�k�l�m�Þ�ß�à�Ñ
� ü � g�h�i�j�k�l�m�¦ Ë Ü�Ý
� ü � üýû i�j�k�l�m n��������
� ü � ü � i�j�k�l�m n�¦ Ë ���
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. / 021�3+4�5�6�7�8�9�:�;�<

=�>�?A@�B+C�D�E�F�GIH�J�K�L�M�N
O /QP�R�S
O /QP /QP+R�S�T�U�V�7�8�W�X�Y
O /QP / .�R�S�4�5�6�7�8�X�Y
O / .�Z�[
O / . /QP+Z�[�T�U�V�7�8�X�Y
O / . / .�Z�[�4�5�6�7�8�X�Y
O / O�\�]
O / O /QP+\�]�T�U�V�7�8�X�Y
O / O / .�\�]�4�5�6�7�8�X�Y
O / 0�^�_
O / 0Q/QP+^�_�T�U�V�7�8�X�Y
O / 0Q/ .�^�_�4�5�6�7�8�X�Y
O / `�a�b
O / ` /QP+a�b�T�U�V�7�8�X�Y
O / ` / .�a�b�4�5�6�7�8�X�Y
O / c�d�e
O / c /QP+d�e�T�U�V�7�8�X�Y
O / c / .�d�e�4�5�6�7�8�X�Y
O / f�g�b
O / f /QP&g�b�T�U�V�7�8�X�Y
O / f / .�g�b�4�5�6�7�8�X�Y
O / h�i�b
O / h /QP&i�b�T�U�V�7�8�X�Y
O / h / .�i�b�4�5�6�7�8�X�Y
O / j�5�k
O / j /QP+5�k�T�U�V�7�8�X�Y
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~ � � � �������������������
~ �Q� �����
~ �Q� � �Q�+�����������������
~ �Q� � � �������������������
~ �Q� �+���
~ �Q� � �Q�+�����������������
~ �Q� � � �������������������
~ �Q� ���2�
~ �Q� � �Q�&�2�+�������������
~ �Q� � � ���2���������������
~ �Q� ~����
~ �Q� ~ �Q�+�����������������
~ �Q� ~ � �������������������
~ �Q� �����
~ �Q� �Q�Q�&�����������������
~ �Q� �Q� �������������������
~ �Q� �����
~ �Q� � �Q�+�����������������
~ �Q� � � �������������������

���+�¡ �¢�£�¤�¥�¦
�Q�Q��§�¨�����©Iª
�Q�Q� �Q��«�¬�­�®
�Q�Q� � ����¯�°��
�Q� ��±�²�³�´
�Q� � �Q��«�¬�­�®
�Q� � � ����¯�°��
�Q� ~�µ�¶�·�¸����
�Q� ~ �Q��«�¬�­�®
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ËQÌ Í Ì Î�Ï�Ð�Ñ�Ò
ËQÌ Ë�Ó�Ô�Õ�Ö�×�Ø
ËQÌ ËQÌQÙ�Ú�Û�Ü�Ý
ËQÌ ËQÌ Î�Ï�Ð�Ñ�Ò
ËQÌ Þ�ß�à�×�Ø
ËQÌ Þ ÌQÙ�Ú�Û�Ü�Ý
ËQÌ Þ Ì Î�Ï�Ð�Ñ�Ò
ËQÌ á�â�ã�ä�å
ËQÌ á ÌQÙ�Ú�Û�Ü�Ý
ËQÌ á Ì Î�Ï�Ð�Ñ�Ò
ËQÌ æ�ç�è ×�Ø
ËQÌ æ ÌQÙ�Ú�Û�Ü�Ý
ËQÌ æ Ì Î�Ï�Ð�Ñ�Ò
ËQÌ è�é�ê�ë
ËQÌ è ÌQÙ�Ú�Û�Ü�Ý
ËQÌ è Ì Î�Ï�Ð�Ñ�Ò
ËQÌ ì�í�î�ï�×�Ø
ËQÌ ì ÌQÙ�Ú�Û�Ü�Ý
ËQÌ ì Ì Î�Ï�Ð�Ñ�Ò
ËQÌQÙ ð�ñ�ò�ñ�ó
ËQÌQÙ ð ÌQÙ�Ú�Û�Ü�Ý
ËQÌQÙ ð Ì Î�Ï�Ð�Ñ�Ò
ËQÌQÙ Ù�ô�õ�ö�÷
ËQÌQÙ Ù ÌQÙ�Ú�Û�Ü�Ý
ËQÌQÙ Ù Ì Î�Ï�Ð�Ñ�Ò
ËQÌQÙ Î�ø�ù�ú�û
ËQÌQÙ Î ÌQÙ�Ú�Û�Ü�Ý
ËQÌQÙ Î Ì Î�Ï�Ð�Ñ�Ò
ËQÌQÙ Í�ü�ý�×�Ø
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 3�8
2005-2008 9;:+<�=�>�?+@�ACBED�FHG�I�J+K�L�M  3�8
2005-2008 9;:+<�=�>�N�?PO Q�RES�TC=+UCV�B�G�I�L+M  3�8
2008 9 1-11 W+:+<�=�>�?+Q;<H@�A�X 6�Y[Z F�J+K  3�8
2001-2007 9;:+< *�\�]�^ AC_�J+K�L�M  4`8
2007 9;:�< *�\�]�^ A�_`aHb�c�A;a�d�e+A;a #�f T�=;a�gHh+i $�% --- X "�j�k+l  4`8
2007 9;:�< *�\�]�^ A�_`aHb�c�A;a�d�e+A;a #�f T�=;a�gHh+i $�% --- X�b�c�m�n  4`8
2007 9;:�< *�\�]�^�]�^ A[a�b�c�A[aHd�e+A[a #�f T�=[a�gHh+i $+% --- X ]�^+*�\  3�8
2000-200901 W+:�< "�j�l�oC^ A�_�J�K�L+M  3�8
2000-200901 W+:�< "�j�l�oC^ b�c�ACJ+K�L+M  4`8
2005-2007 9;:+< "�j�l�o�^�p�q revpar a+rHs�t�u`a�c�t[a�gHh+iCJ+K  3�8
2007 9;:�<

1[vCw "�j�l�oC^ Z F $�%  3�8
2006-2007 9;:+<

1[vCw p�q c�t  3�8
2006-2007 9;:+<

1[vCw p�q gHh+i  3�8
2007-2009 9;:+< "�j�l�o�^�x+y s�z Z�{ i�J�K�L+M  3�8
2009 9 1 W "�j�lC|�}+o�^;~�� s�z Z�{ i  3�8
2009 9;:�<H��� "�j�l�o�^+�Cf�]�^ A�B+b�c�A $+%  3�8
2005-2007 9;:+< "�j�l�o�^ T�=+���  3�8
2007 9�@������ Z #�f T�=;F��  3�8
2004-2007 9;:+< "�j�l�o�^+� �+���CJ+K�L+M  3�8
2007 9;:�< "�j�l�o�^ I��C�+� p J�K�L+M  3�8
2007 9;:�< "�j�l�o�^[� �����+� p J+K�L+M  3�8
2007 9+���+��� Z #�f T�=;F��  

2005-2007 9�b��[���  4`8
2005-200811 9 x+y�� <H������@�A�J�K�L+M  3�8
2008 9�����s *�\C]�^��+����� @�A  3�8
2008 9�����s *�\C]�^��+����� @���A  4`8
2007-2009 9���� "�j�l�o�^ A�_�J+KCL+M  3�8
2007 9�������� "�j�l�o�^+�C^ A  4`8
2005-2008 ���������+���� �¡�¢�£�¤�¥�¦�§©¨ ¦+ª;«  ¬`­
2005-2008 ��������®�¯`°H±�²�³+´�µ�¶  ¬`­
2007-2009 ������·�¸�¹�º�¯�»�¼�³+´Cµ+¶  
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Ï�Ð
2007 Ñ�ÒCÓ+Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  Ï�Ð
2005-2008 Ñ�Ý�Þ�ß`à�áHâ�ã�ä�Ü�å+æ�ç�è+é�ê�ë  Ï�Ð
2005-2008 Ñ�Ý�Þ�ß�ì;áHí�Ú�î+ï�ä�ÜCå+æ�ç�è�é�ê+ë  Ï�Ð
2005-2008 Ñ�Ý�Þ�ß�ð�ñ+ä�ÜCå+æ�ç�è�é�ê+ë  ò Ð
2007-2009 Ñ�Ý�Þ�Ö�×�Ø�Ù�Ú�ó�ô�è+éCê+ë  Ï�Ð
2007 Ñ�ÝCÞ+Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  ò Ð
2007-2009 Ñ�õ�ö�Þ+Ö�×�Ø�ÙCÚ+ó�ô�è�é�ê+ë  Ï�Ð
2007 Ñ�õCö+Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  Ï�Ð
2007 Ñ�÷�ø�Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  Ï�Ð
2005-2008 Ñ�ù�ú�ß�û�ü�ã�î�ï�ä�Ü�å`ý�þHæ�çCè+é�ê+ë  Ï�Ð
2008 Ñ 10 ÿCù�ú�û�ü�ã�ã�����Ø���þ��	�  Ï�Ð
2007 Ñ�ù�ú�Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  Ï�Ð
2005-2008 Ñ�
+ø�û�ü�ã�î+ï�ä�Ü�åEý�þHæ�ç�è�é�ê+ë  Ï�Ð
2008 Ñ 10 ÿ�
+ø�û�ü�ã�ã�����Ø���þ��	�  Ï�Ð
2007 Ñ�
�ø�ß�Ô�Õ�Ö�×�Ø�ÙCÚ[ÛCÚ+Ü  Ï�Ð
2005-2008 Ñ��+ø�û�ü�ã�î+ï�ä�Ü�åEý�þHæ�ç�è�é�ê+ë  Ï�Ð
2008 Ñ 10 ÿ��+ø�û�ü�ã�ã�����Ø���þ��	�  Ï�Ð
2007 Ñ���ø�ß�Ô�Õ�Ö�×�Ø�ÙCÚ[ÛCÚ+Ü  Ï�Ð
2005-2008 Ñ�×	
�û�ü�ã�î+ï�ä�Ü�åEý�þHæ�ç�è�é�ê+ë  Ï�Ð
2008 Ñ 10 ÿC×	
�û�ü�ã�ã�����Ø���þ��	�  Ï�Ð
2007 Ñ�×�
�Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  Ï�Ð
2005-2008 Ñ	
	��û�ü�ã�î+ï�ä�Ü�åEý�þHæ�ç�è�é�ê+ë  Ï�Ð
2008 Ñ 10 ÿ�
	��û�ü�ã�ã�����Ø���þ��	�  Ï�Ð
2007 Ñ	
���Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  Ï�Ð
2005-2008 Ñ	�	��û�ü�ã�î+ï�ä�Ü�åEý�þHæ�ç�è�é�ê+ë  Ï�Ð
2008 Ñ 10 ÿ��	��û�ü�ã�ã�����Ø���þ��	�  Ï�Ð
2007 Ñ	����Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  Ï�Ð
2005-2008 Ñ����Hß�û�ü�ã�î�ï�ä�Ü�å`ý�þHæ�çCè+é�ê+ë  Ï�Ð
2008 Ñ 10 ÿ�����û�ü�ã�ã�����Ø���þ��	�  Ï�Ð
2007 Ñ�����Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  Ï�Ð
2005-2008 Ñ	��ø�û�ü�ã�î+ï�ä�Ü�åEý�þHæ�ç�è�é�ê+ë  Ï�Ð
2008 Ñ 10 ÿ���ø�û�ü�ã�ã�����Ø���þ��	�  Ï�Ð
2007 Ñ	��ø�Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  Ï�Ð
2005-2008 Ñ�����û�ü�ã�î+ï�ä�Ü�åEý�þHæ�ç�è�é�ê+ë  Ï�Ð
2008 Ñ 10 ÿ�����û�ü�ã�ã�����Ø���þ��	�  Ï�Ð
2007 Ñ	��ø�Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  Ï�Ð
2005-2008 Ñ	�	��û�ü�ã�î+ï�ä�Ü�åEý�þHæ�ç�è�é�ê+ë  Ï�Ð
2008 Ñ 10 ÿ��	��û�ü�ã�ã�����Ø���þ��	�  Ï�Ð
2007 Ñ	����Ô�Õ�Ö�×�Ø�Ù�Ú+ÛCÚ+Ü  Ï�Ð
2007-2009 Ñ	�	��ÛCÚ+Ü�å�����Ü	�	�Cê+ë  Ï�Ð
2007-2009 Ñ	�	��ß� !��"	#Cè+é�ê+ë  Ï�Ð
2007-2009 Ñ�$�%�&+ì+ÛCÚ+ÜCå��	��Ü��	��ê+ë  Ï�Ð
2007-2009 Ñ�ß� ���"	#�è+éCê+ë  Ï�Ð
2007-2010 Ñ�$�%�&+ì�Ô	'�(	)�*�û�å�æ�ç�è+éCê+ë  
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B�C�D�E�F?G	H�I
 B�C

2007-2009 J D�E�K�L�M�N�O�P	M	Q	R�S�T  B�C
2007-2009 J	U�V�W�X	Y�Z�[ S�T  B�C
2007-2009 J�\�] K�L�M�N�O�P	M	Q	R�S�T  B�C
2007-2009 J	U�V�W�X	Y�Z�[ S�T  B�C
2007-2009 J   

K�L�M�N�O	P�M	Q	R�S	T
 B�C

2007-2009 J	U�V�W�X	Y�Z�[ S�T  ^ C
2008 J�_	`	a EbK�L�H�I	c	d  B�C
2007-2009 J	U�V�W�X	Y�Z�[ S�T  ^ C
2009 J�e 8 f L�g	h?i	j U H�I�B  B�C
2007-2009 J�e 8

K�L�M�N�O�P	M	Q	R�S�T
 B�C

2007-2009 J	U�V�W�X	Y�Z�[ S�T  ^ C
2009 J	k�l�m g�h�n	o	j U K�L�H�I�B  B�C
2007-2009 k	l�m K�L�M�N�O�P	M	Q	R�S�T  B�C
2007-2009 p	q	r�f LbK�L�M�N�O	P	M�Q	R�S�T  B�C
2007-2008 s�t	u	v n	w�x�y	z�{ Z�[ S�T  B�C s�t�s	v	f L	| U H�I~} f L�M��  ^ C s�t�s	v	f L������������b�  ^ C
2009 J g?�	����n�o	j U K�L�H�I�B  B�C
2007-2009

| U O���K�L�M�N	O	P	M	Q�R�S�T  B�C
2007-2009 �	��f LbK�L�M�N	O	P	M	Q�R�S�T  B�C
2007-2009 ���7�	� K�L�M�N	O	P	M	Q�R�S�T  ^ C
2008 J����7��� i�j U H�I  B�C
2007-2009 J	�	��� K�L�M�N	O	P	M	Q�R�S�T  ^ C
2008 J	���	� i	j U H�I����  
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1, �	�	��� �	���� 	¡�¢	£	¤�¥ (http://www.pday.com.cn/research/pday_report.doc ) ¦�§�¨?©ªb«	¬�­�®�¯�°�­�®	¯�±�²~} ³�´	µ�¶�·�¸!� ­�¹ ���b  «�¬ ¦�º�»	¼	½b¾�¿�» ´�µbÀ�C  
86-10-82601570 Á  
2, �	� g?Â	Ã ¼�¡�£	¤	»�¦?Ä�Å�Æ ´	µ�Ç�È Á  
3, É�Ê�Ë O	Ì�Í�Î ¼�¡bÏ?£	¤	Ð�Ñ À�Ò?Ó	Ô�Ì�C  K�Ì�Õ�C�Ö�×�Ø�Õ	Ù�Ú�|	Û�Õ

 
Ô�ÜbC

110060668012015061217 Ì	«�C?Ý	Þ	ß�à	á	â�ã�ä X�å�æ	ç  
4 ¦3��� g�Â	Ãbz	À ÉbÊ�Ë O	Ì Ð	Ñ�è�é�Ï ´	µ�ê	ë »�¦ Íbì?í	î	�b��ï�y�ð�ñ Ë������	 
Ï�ò	ó�Á  
 ô�õ C

86-10-82601561
­

82601562
­

82601563 
´	µ�C

86-10-82601570 
 



2008-2009 ö�÷.ø0ù.ú3û.ü3ý7þ3ÿ����  
China Budget Hotel Market Report, 2008-2009 

������� þ�ÿ?÷
	    www.pday.com.cn( ÷
� )  www.ResearchInChina.com(English)  10 

 
 
 
 

Title China Budget Hotel Market Report, 2008-2009  Pages 70 

Price PDF  US $ 1,800          Hard Copy   US $ 1,700 

Enterprisewide US $2,700 

Release Date Feb/2009 

 

Abstract 

 

 

By Jan.2009, china had 2,805 budget hotels with a total of 312,930 rooms. The top ten were Home Inns, 

JinJiang Inn, Motel 168 Chain Hotel, 7Days Inn, Hanting Hotel, GreenTree Inn, Super 8 Hotel, ibis Hotel, 

Vienna Hotel and WHWH.  

The Quantity of Budget Hotels in China, 2000-Jan.2009  

 

Source: ResearchInChina 

 

Market Share Distribution of Budget Hotel Brands in Jan.2009  
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Source: ResearchInChina  

 

Home Inns, the leading budget hotel brand in China, was founded in 2002 and marketed in NASDAQ in 

Oct.2006. By Q3 2008, Home Inns had over 500 hotels in more than 100 cities, among which, over 200 

hotels was newly opened during the year of 2008, moreover, it has planned open another 160 hotels in the 

year of 2009, and its total hotel number will reach as many as 1,000 by the year of 2011.  

 

Based on authoritative statistics of the National Bureau of Statistics and China Hotel Association, this report 

provides a thorough study of the market situation, competitive pattern, regional markets and 15 key players 

involved in china’s budget hotel market. 
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About us 

 

ResearchInChina was established in 1999, has become a leading independent provider of China business 

intelligence. Our research is designed to meet the diverse planning and information needs of businesses, 

institutions, and professional investors worldwide. Our services are used in a variety of wa 

ys, including strategic planning, product and sales forecasting, risk and sensitivity management, and as 

investment research. 

 

We have over 500 clients worldwide, including the largest commercial and investment banks; insurance 

companies; research institutions; financial services firms; mutual funds; manufacturers; utilities; and 

industrial and technology clients. 
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