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Abstract
By Jan.2009, china had 2,805 budget hotels with a total of 312,930 rooms. The top ten were Home Inns,

Jindiang Inn, Motel 168 Chain Hotel, 7Days Inn, Hanting Hotel, GreenTree Inn, Super 8 Hotel, ibis Hotel,
Vienna Hotel and WHWH.

The Quantity of Budget Hotels in China, 2000-Jan.2009
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Market Share Distribution of Budget Hotel Brands in Jan.2009
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Source: ResearchInChina

Home Inns, the leading budget hotel brand in China, was founded in 2002 and marketed in NASDAQ in
Oct.2006. By Q3 2008, Home Inns had over 500 hotels in more than 100 cities, among which, over 200
hotels was newly opened during the year of 2008, moreover, it has planned open another 160 hotels in the

year of 2009, and its total hotel number will reach as many as 1,000 by the year of 2011.

Based on authoritative statistics of the National Bureau of Statistics and China Hotel Association, this report
provides a thorough study of the market situation, competitive pattern, regional markets and 15 key players

involved in china’s budget hotel market.

Contents

1. Definition and Development of Budget Hotel
1.1 Definition

1.1.1 Definition

1.1.1 Characteristic

1.2 Development Courses

2. Budget Hotel Market Analysis
2.1 Overview of China Hotel Industry
2.1.1 Development of China Tourism Industry

2.1.2 Development of China Hotel Industry
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2.2 Overview of China Budget Hotel Industry
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2.2.2 Competitive Pattern
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2.3.1 Revenue Structure

2.3.2 Cost Structure

2.4 Marketing Modes

3. Regional Budget Hotel Markets
3.1 Beijing

3.1.1 Overview of Hotel Market

3.1.2 Overview of Budget Hotel Market
3.2 Shanghai

3.2.1 Overview of Hotel Market

3.2.2 Overview of Budget Hotel Market
3.3 Tianjin

3.4 Chongqing

3.5 Changzhou

3.6 Chengdu

3.7 Guangzhou
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3.9 Jinan
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3.14 Wuhan
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4. Key Players
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4.2 Jindiang Inn

4.2.1 Company Profile
4.2.2 Operation Analysis
4.3 Motel 168 Chain Hotel
4.4 7Days Inn

4.5 Hanting Hotel

4.6 GreenTree Inn

4.7 Super 8 Hotel

4.8 ibis Hotel

4.9 Vienna Hotel

4.10 WHWH

4.11 Zhongzhou Hotel
4.12 City Inn

4.13 Joy Inn

4.14 Holiday Star Hotel

4.15 Jin’s Inn

The Quantity of Inbound Tourists and Y-O-Y Growth, 2005-2008

Selected Accumulative Foreign Exchange Revenue of Inbound Tourism, 2005-2008

Charts The Quantity of Star-rated Hotels in China, 2001-2007
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type)

The Quantity of Star-rated Hotel Rooms, Beds, Revenues and Occupancy Rate in 2007 (by room
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The Quantity of Budget Hotels in China, 2000-Jan.2009
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Regional Distribution of Budget Hotel in 2007

Average Budget Hotel Price by Region, 2006-2007
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Market Shares Distribution of China’s Top Ten Budget Hotel Brands, 2007-2009
China’s Budget Hotel Revenue Structure, 2005-2007

Ratio of Labor Cost to Total Operating Revenue in 2007

China’s Budget Hotel Personnel Structure, 2004-2007

China’s Budget Hotel Employees’ Salary Level in 2007

China’s Budget Hotel Guest Structure, 2005-2007

Guest Quantity of Beijing’s Star-rated Hotels in 2008

The Quantity of Budget Hotels in Beijing, 2007-2009

The Quantity of Budget Hotel in Shanghai, 2007-2009

Tianjin’s Tourists (domestic and foreign) Quantity and Growth, 2005-2008
Guest Quantity of Tianjin’s Star-rated Hotel, 2005-2008

Quantity of Budget Hotel in Tianjin, 2007-2009

Quantity of Budget Hotels in Chongqing in 2007

Quantity of Budget Hotels in Changzhou in 2007

Inbound Tourists Quantity of Chengdu and Y-O-Y Growth, 2005-2008
Quantity of Budget Hotels in Chengdu in 2007

Inbound Tourists Quantity of Guangzhou and Y-O-Y Growth, 2005-2008
Inbound Tourists Classification of Guangzhou, Oct. 2008

Quantity of Budget Hotels in Guangzhou in 2007

Inbound Tourists Quantity of Suzhou and Y-O-Y Growth, 2005-2008
Inbound Tourists Classfication of Suzhou, Oct. 2008

Quantity of Budget Hotels in Suzhou in 2007

Inbound Tourist Quantity of Jinan and Y-O-Y Growth, 2005-2008
Inbound Tourist Classification of Jinan, Oct. 2008

Quantity of Budget Hotels in Jinan in 2007

Inbound Tourists Quantity of Nanjing and Y-O-Y Growth, 2005-2008
Inbound Tourists Classification of Nanjing, Oct. 2008

Quantity of Budget Hotels in Nanjing in 2007

Inbound Tourists Quantity of Shenzhen and Y-O-Y Growth, 2005-2008
Inbound Tourists Classfication of Shenzhen, Oct. 2008

Quantity of Budget Hotels in Shenzhen in 2007

Inbound Tourists Quantity of Shenyang and Y-O-Y Growth, 2005-2008
Inbound Tourist Classification of Shenyang, Oct. 2008

Quantity of Budget Hotels in Shenyang in 2007

Inbound Tourists Quantity of Wuhan and Y-O-Y Growth, 2005-2008
Inbound Tourists Classification of Wuhan, Oct. 2008

Quantity of Budget Hotels in Wuhan in 2007

Inbound Tourist Quantity of Xi’an and Y-O-Y Growth, 2005-2008
Inbound Tourist Classification of Xi’an, Oct. 2008

Quantity of Budget Hotels in Xi’an in 2007

Hotel and Hotel Room Quantity of Home Inns, 2007-2009

Market Performance of Home Inns, 2007-2009

Hotel and Hotel Room Quantity of JinJiang Inn, 2007-2009

Market Performance of JinJiang Inn, 2007-2009
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Revenue of JinJiang Inn and Growth Forecast, 2007-2010
Hotel and Hotel Room Quantity of Motel 168 Chain Hotel, 2007-2009
Market Performance of Motel 168 Chain Hotel, 2007-2009
Hotel and Hotel Room Quantity of 7Days Inn, 2007-2009
Market Performance of 7Days Inn, 2007-2009

Hotel and Hotel Room Quantity of Hanting Hotel, 2007-2009
Market Performance of Hanting Hotel, 2007-2009

Hotel and Hotel Room Quantity of GreenTree Inn, 2007-2009
Market Performance of GreenTree Inn, 2007-2009

Provincial Distribution of Super 8 Hotel in 2009

Hotel and Hotel Room Quantity of Super 8 Hotel, 2007-2009
Market Performance of Super 8 Hotel, 2007-2009

Provincial Distribution of ibis Hotel in 2009

Hotel and Hotel Room Quantity of by ibis Hotel, 2007-2009
Hotel and Hotel Room Quantity of Vienna Hotel, 2007-2009
WHWH’s Revenue, 2007-2008

WHWH’s Regional Distribution

Sub-brands of WHWH

Provincial Distribution of Zhongzhou Hotel in 2009

Hotel and Hotel Room Quantity of City Inn, 2007-2009

Hotel and Hotel Room Quantity of Joy Inn, 2007-2009

Hotel and Hotel Room Quantity of Holiday Star Hotel, 2007-2009
Provincial Distribution of Holiday Star Hotel in 2008

Hotel and Hotel Room Quantity of Jin’s Inn, 2007-2009
Provincial Distribution of Jin’s Inn in 2008
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