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Abstract 

 

 

In the year of 1985, China produced 2.50 million tons milk and 2.89 million tons milk kinds; while in the year 

of 2007, china produced 35.25 million tons milk and 36.33 million tons milk kinds, with the compound annual 

growth rate of 12.78% and 12.19% respectively. Moreover, China produced 18.60 million tons milk in the 

first half of 2008, up 12.1% compared to the first half of 2007.  

 

China’s Milk Output and Milk Kinds Output, 1985-2007 

 
 

Source: National Bureau of Statistics 

 

The growth of pasteurized milk consumption is much higher than the consumption of autoclaved milk; 

acidophilus milk consumption is till having the fastest growth, and its average annual growth rate exceeded 

23% during 2001 to 2006. Infant milk powder consumption and milk powder consumption of middle-aged 

and old consumers are achieving fast progress. However, Chinese consumers still don’t like the taste of 

cheese.   

 

According to the Ministry of Agriculture, China per capita milk consumption will reach 25 kilograms, the total 

milk & milk kinds output in china is expected to reach 42.50 million tons by year of 2030. Calculating by 
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CNY21.16 million to produce 10,000 tons milk, the capital demand of China milk industry will surpass 

CNY13 billion by the year of 2030, of which 75%, 15%, 5% and another 5% will be respectively for breeding, 

processing, distribution and others such as machinery, service and personnel training etc.  
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� China Food and Beverage Industry Report, 2008 
http://www.researchinchina.com/htmls/Report/2008/5555.html 
 

� China and Japan Soy Bean Polysaccharides Market Report, 2007-2008 
http://www.researchinchina.com/htmls/Report/2008/5593.html 
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About us 

 

ResearchInChina was established in 1999, has become a leading independent provider of China business intelligence. 

Our research is designed to meet the diverse planning and information needs of businesses, institutions, and professional 

investors worldwide. Our services are used in a variety of wa 

ys, including strategic planning, product and sales forecasting, risk and sensitivity management, and as investment 

research. 

 

We have over 500 clients worldwide, including the largest commercial and investment banks; insurance companies; 

research institutions; financial services firms; mutual funds; manufacturers; utilities; and industrial and technology clients. 
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