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Tablet versus Laptop

Email
Browse the Intemet
Read e-Books
Listen to downloaded music or audio. .
Play games ==
Manage photos andior videos |@'
Watch downloaded TV ideos/Movies W Laptop
Keep in touch with Social networks ..
Stream TV/Videos/Movies B Tablet
Useword processor, spreadshest, ..
Run applications for entertainment, ..
Stream music or radic -
Text nessaging
Acccess content on company intranet
Use online CRM apps like..
Other (please specify:)

Source: Morpace
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Tablet versus Smart Phone

Email
Browse the Intemet
Read e-Books

Listen to downloaded music or..
Play games
Manage photos and/or videos
Watch downloaded .. B Smartphone

K.eep in touch with Social..
atream TV/Videos/Movies

Use word processor, spreadsheet, .
Run applications for entertainment, ..

stream music or mdio
Text messaging

Acccess content oncompany..
Usze online CEM apps like _.
Other (please specify:)

B Tablet

Source: Morpace
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Reading IE

Watching
(magazines and books) fii

(TV.{film, video and
photos)

°F

Playing
(casual and hardcore
games)

Learning
(interactive Ite:n:t hf::n:-.ks, }j
encyclopedias, activity
books and more)
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Working J‘_: Browsing I ;
[emalllng,‘shnwmg ﬂ:‘- . (internet and1
presentations and importantly, online

documents) shopping)

AL #

Controlling
(storing data, controlli
other devices e.g. lights,

heating, PC, TV)

Communicating
(email, Skype, Facebooky
Twitter, forums etc)
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Work Home

o
F" V.
r Out and about »
(at the desk, in meetingsﬂ. (in the kitchen, bedroom, E‘ (in museums, shops etc fcﬁ

quickly showing ;:nta-::rplleE I|'wing room, bathroom) g interactive help and EnfDEJ

documents)

[T

| Wi ™
Ih‘f’i.;,ﬁ
b
* ,' | {
I b

Travel Schools & Universities Always with you
(planes, trains and ﬁﬁ (interactive learning , note (for carrying light weight
automobiles to kill time) 3 taking, instant access to & presentations, photos,
ﬁ information) videos etc.)
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The majority of iPad users who responded we IPADRI 2 % ity of iPad users who responded used theiriPad
well-educated men between the ages of 35 WM BT pme, consistently throughout the week.
Household Income Education Gender Other 00/ - ]

o L v 35-845 Z M At work
T,

e L4 ﬂ
o ]
99,999 LINTE 20% I

While traveling -
Bachelor's wre didi youl use peur Pad mant frequently! or commiting
dr—g;" e 1% w104 thiey wied i1 21 schaol

Graduate or igtiﬁm week - Mostly on weekdays —
htreand 357 ENEMRER 899 I
2%

$250,000
OF redde

Mostly on
Tot il povg ol Pengatbanld :n.-;!u'.| fewrd of @fa s

Ll ¥
intnses bl ki e n @ typecel wrek, whem ded pou e yowt iFad sl weekends

Majority of respondents identified keeping up with newslIime spent with the iPad compared with the likelihood
and leisure reading as their main uses for the iP; TERIE newspaper’s app for reading news stories.

Ercping up with breaking newny

and turrent eventy ﬁm m& 1-2 hours 30-60 minutes
et rrading
ek, r

il LA
G ey TR o
e B tivied i b iod Wk O o 30 minutes
e el

59.1% Very likely to use Neutral

. 62%&9 Aﬁf A newspaper’s app Somewhat likely |
e R 2. ERE— N ;| 63% | 25% [ |
m':r-".:! 19.2% you U wrie 8 Brwlpaper's app vﬂ“_'f unlikelly or n d
Question ¥ What were yoar muin aies for the iPad? (Check 1 that spply) %ﬁ;%é;g -:;:;:T::;::‘:‘PH atead somewhat unlikely S %U
>
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Overall satisfaction compared with likelihood t of respondents rated their reading experience
will recommend the Apple iPad to a friend or JE(CZ%1-8- -l Pad significantly better than with other media.

760/0|§/\JA NEED  PROMTED  IPERSOMAL  APPLE OTHER  WETBOOX  E-READER

Ueryutkﬁed--1l SPAPER  MAGATIRE  CCMPETER iPHONE  SMARTPHONE (DSMPUTER

Queition 11; How weald you rate pour
wvrrall sativhaction with the iPad?

:r:::::ikr:iuﬂtl ! Somewhat likely to reco iﬁ%& é& ) 320/0/%3 %}% F!\;:\
30%#BPC, 75%#8 ZF
48% 8 &0 A

0 é N 151 b AL 1 1. 153 - x =
Queition 12; How Elely are you 1o recpmmend 40 /O/iﬁ % /& ;}% k2 you Tate your reading esperienc o with the iPad comgared 1o your ieading experience

the Apple iFad ta a friend o relative! ellgwing medla? “Mymier pfreipondgnty who fompaned the mediom with the Pod

ikelihood that a newspapersubscriber who usesan iPad
browse printed newspapers most weeks. ch from print to digital in the next six months.

¥ %K% %iPad | 485
prhteorosnes Eur:f:r{'ﬂy )ﬂ PR & ;1% Very likely ; Respondents
! l’%] 1§2 é&}%& ;]% % they don't
Mearly 1 01 2 n

931 | P

Evary Respandents 1 Respondents | Rewspaper
Weekend who said they 5 IR S ey
read printed now subscribe: { 1 70

to a printed

Mearly :'“E;iP:EP:E | 5\40/0 Q}‘] Af}'( §}€ tﬂ‘ ﬁlé WS P P He‘;ﬁn‘:?;u
A %é\% @J iPad I/%] ‘E‘E { they had

Weekday Somewhat | already

34% ¥ A e likely to switch | made the

switch

1 you vebriribe 1 2 prsted nevwspaper sevw_ how bikely 2 you 1o cancel that subnariptien sed venich
Quirtion 17: How aften &l you read of beowie 8 printed newipaper in the pait 10 daps? mroiption-haced electmnic sevvion of 1Rt nesmpaper oa youniafad or a similar éevice @n the next siv monthd?
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Daily/Hourly Activities with iPad Primary Use of iPad

Browse Web 'ﬁi%gﬁﬁ E@F_\Zﬁﬁ 7%
N . | i IS4 T I l
o SNS M35 #3%

Read news

Social Networking

Read E-Book/e-Zine

Games

% Reporting Daily or Hourly Frequency of Activity
Weekly Activities with iPad

—E&/RANE
LA Hb P& A 4
Maps BEF WES

Movie/TV watching g/scrapbooking

YouTube

Online shopping Photo posting

Photo viewing ﬁ?’iﬂﬂzﬁ E’gﬁ gtefedit docs
- B gniE B R BIE -
usic/Podcas ne bankin
M ts | — " ) 'Ej:l:g‘, ﬁlg[ WORD banking —

0% \ {
; . et SN 0% 40% 60% 80% 100%
% Reporting Weekly Frequency of Activity wit o6 i ey B s Al ol
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How Many Apps Installed? Do You Share Your iPad?

16%

m1-20apps
W 21-40 apps B No, | use it exclusively.

m41-80 apps
W Yes, | share with at least

B 51-80 apps
s one other person.

B>B0apps

How Often Do You Carry Your iPad?

12% 63%HI A B A
H A7 =iPad
m Almost every time | go out
REBNRE
21-40/|\E‘ZFH B Only when | go to
work/school

B Only when travelling

37%HI AR

W Cther
= Hi T TER# iPad
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“Which of the following devices do you own, and which do you intend to buy in the next 12 months?”

Desktop | 1%

computer [ 04

Laptop/notebook (IS 60%

A4 B BT X computer I 13%
BB, HEHAREEA

. Own
letbook (small laptop, e )
AR Y T S I[nspirﬂn?ﬂlnlz:. I 8% B iticncd t i b e

HP Mini-Note) | 8% next 12 months

Tablet buyers are more likely
than all US online consumers
to want to buy a desktop

or netbook.

Tablet computer
(touchscreen multimedia device,
e.g., Apple iPad)

Base: 3,990 US online consumers
(multiple responses accepted)

Source: North American Technographics® Consumer Technology Online Benchmark Recontact Survey,
Q2 2010 (US)

57068 Source: Forrester Research, Inc.
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25.0% 1

e IR P M |
AFMEPC |
i;t Bg$ﬁ %m -u:— L5 consumers most likely to buy from

well recognized PC-related vendors

% of respondents

ERR. WiFiEE BRRTIWHANBAREFRESECTNE

S EHARE: EFEN iPad f, {REREELTFEMRINEE?

1 I, e

50.0% T

40.0% |

30.0%

SN EEE . TRSNAS AR ;
10.0% |- ﬁl&, MFI&&
BFERER R/
TR 8 o o IV G b

.\wé,ggy

R EE. Synovate TN E MY T EE - :

% of respondents




E 2N T=IR AN H B EH A &

Chart 6. 91% of iPad owners have downloaded an app, many of them have
already purchased apps

iPad Download Behavior Top Paid App Downloads - Apple iPad
AlL IPad Owners Pad Paid App Downloaders

Did not download an app
9%

_ Games
91%/ViPad A P & | . Books
TRE RN Music
Shopping

News & Headlines

Celebrity & gntertainment News
ocation & Direction

Movie Schegules, Buying Tickets

Tﬂﬂ&ﬁﬁ'ﬁ)ﬁﬂ Banking
ﬁ . wxz\ :B\ §$~ Financial Updates
l‘l‘% ﬁ ﬁ~ &l'@ﬁs Social Networking

E%\ %E% Productivity

Sports Information

Travel Planning

Sournce: The Miglsen Company
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Androldi EEMPA BT HESBRK
Hik, ERERREGEXHFRBRTH
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WINDOWS
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Android iR BN FIAPPIREH =, FEAndroid
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